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I‘erCt Support Insights  Leaderboard

U.S. Elections Trump Admin Congress

Who will win the 2020 U.S. presidential election?

Contract Latest Yes Price Best Offer Best Offer

%‘ Donald Trump 40¢ ¢4 4O¢ 61¢

?‘-‘i' Elizabeth Warren 34C 1ca 34¢ S 67¢
3 | Joe Biden T3¢ 1es 38¢
a‘? | Andrew Yang 8¢ 92¢
% Bernie Sanders 5C 1ea 96¢

l‘, Pete Buttigieg 5¢ 1c4 5¢ Buy Yes 96¢
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A NEW YORK TIMES BUSINESS BESTSELLER

“As entertaining and thought-provoking as The Tipping Point by
Malcolm Gladwell. . . . The Wisdom of Crowds ranges far and wide.”
—The Boston Globe

Cognitive diversity Bt Bisrrbn
Coauthor o/.').\c bestseller Nudge

THE WISDOM Affinity bias & Reid Hastie
groupthink
OF CROWDS - -

JAMES

Fiercely independent

WISeHd

SUROWIECKI Matrix organizations GETTING BEYOND
GROUPTHINK TO

MAKE GROUPS
SMARTER

WITH A NEW AFTERWORD BY THE AUTHOR

Incentive to get the
right answer

Be smart, not right
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SELECTED BY THE MIAMI HERALD AS A BEST BOOK OF THE YEAR

THE
BRILLIANT
DISASTER

JFK, Castro, and America’s
Doomed Invasion of Cuba’s

Bay of Pigs

JIM RASENBERGER

“Reads more like a thriller than a history book.”
—The Daily Beast

“Rasenberger’s tale is chock-full of
larger-than-life characters—

from JFK to Castro, mafia bosses, and
the steely-eyed, hypersmart men
of the New Frontier.”

—S. C. Gwynne, author of

Empire of the Summer Moon
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for important markets for \/ Start to Measure
actions internal decisions Cognitive diversity

Use
From B-teams § Delphi/Betting ﬁ
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Novartis at a glance

~105k ~140 47

UNIQUE NATIONALITIES EMPLOYEE

PERSONALITIES RESOURCE BABY
GROUPS BOOMERS
GENERATION Y (1 2 %)
(48%)
500/0 5 00/0 430/0 GENERATION X
(40%)
Women Femalesin

management
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