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Strategy? Product-Market-Fit?!
Problem, People and Alighment! Product-Human-Fit!

What? How? Forecasting? Mega-trend?
Why! and How! Review and Improvement
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| work for 10 years at my company very hard
L]
: I work for 10 years at my company very hard .
L] - °
‘ | I’ve dedicated to my company for 10 years. 6
I’'ve worked as a ___position for 10 years at my company.
- | want to go abroad and gets job at global company. [
“ ' I want to go abroad and gets-jeb at global company. I n e O ( S
| want to expand my career at a global company in order to obtain more opportunities.
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< Unique Team >
< Diversified Team >
< Diversified and well-managed Team >
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Head of Customer-Product Team Head of UX Design-Product

Seoul Team
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